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       Michel Poulette



       Movie Director

With a baccalauréat in communication from the University of Quebec, the movie director Michel Poulette has always been a freelancer. That’s how he came to work for each of the major Quebec TV networks, picking up along the way more than 20 Gémeaux prizes for programs that constantly achieved top ranking. He blew the cobwebs away from Radio Québec in the early 1980s with Gérard D. Laflaque and took part in the launch of the Quatre-Saisons Network with Rock & Belles Oreilles, a cult series that also opened the doors of TVA to him.

Next, he moved on to Radio Canada where he launched the Urgence series, the biggest hit of the 1995/96 season, 25% ahead of its closest rival. He also embarked on feature-length movies, first with Louis 19, Le Rois des Ondes which, after winning the Bobine d’Or in Canada and several other trophies throughout the world, came out in France as Reality Show (the biggest hit for a Quebec movie in France since Le Déclin de l’Empire Américain). It reappeared, a few years later, on screens throughout the world under the title EDTV, directed by Ron Howard. He co-scripted, directed and co-produced (with Christian Larouche, CFP/Lion’s Gate) La Conciergerie, which won the general public prize at the Montreal Festival des Films du Monde, the general public prize at the Festival du Film Policier in Cognac and the Grand Prix at the Atlanta Festival (Agent: Perry Zimel 416 860 1790), in addition to coming third in the (Abrahams Zimel & Ass.) Oscars at the Quebec Box Office.
He then decided to take up the challenge of shooting in English, creating his first mini-series – produced by Kevin Tierney (La Fête) – entitled Bonanno: A Godfather’s Story, for the American Showtime network. This was about the life of the person who inspired Mario Puzo to create the Don Corleone character. The series topped Showtime popularity ratings in 1999. In 2000, he took up a new challenge: setting up the Alfred Hitchcock et l’Art exhibition at the Montreal Fine Art Museum, with two accomplices, Christianne Michaud and Guy Lalande. It was recognized as one of the most innovative exhibitions of the decade and the Beaubourg Museum in Paris decided to make it the star attraction of its 2001 summer exhibitions. There were 100,000 visitors to the exhibition in Montreal, and 300,000 in Paris! He has just completed Agent of Influence, a spy movie with Christopher Plummer and Marian Orsini, for the CTV network. Though the launch was planned for spring 2003, the movie – distributed by Atlantic – beat all sales records at the last Mip-TV. Michel Poulette also produces advertisements, winning 12 prizes in 12 years, including 5 for the “Campaign of the Year”. For more details, pay a visit to the following site: www.michelpoulette.com
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